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What are some of the types of Instagram photos today and how they relate to the 20th

century photo culture? | analyze three common types of Instagram photos. We call these

types "casual,” "professional,” and "designed."” "Casual” photos are similar in fuioct to

personal photographers of the 20th century: they are created fdriends; they privilege
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are examplesof what Alise Tifentale callscompetitive photography. The difference is whom

the authors compete with for likes and followers. The authors of professional photosrai
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aesthetics, so this is their peer group on Instagram.

Thefirst part O3 OAEAAOO AT A 30UI A0 ET ) ta@ACOAI O
type. Thissecondpart discussedprofessionaland designeaypes.

My textis an experimentto see howwecaAi | AET A OQualidatvéE 1 T AT O
approach of media theory and art history andhewer quantitative analysi© OEAO OOAO OA
AOlI OOOAT AAOAS6 AT A.lddw obtie@raldsiofil SArillior ika@ds | A O
shared on Instagram in 16 global cities during 20122015 carried out in our lab
(softwarestudies.com); results from other labs my own informal observations from using
Instagram for 3 years;and histories of photography, art and design.
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The following are the illustrations that appear in the first part of the text:

Figure 1.

Color prints and slides from 19561976. Millions of such images were captured with mass market point and
shoot cameras and Polaroid cameras. In therimer case, the film catridges were developed by photo labs
using standard equipment made by comanies such Kodak. Depending on the film type udgethe labs
returned to consumers prints or slides. The images are arranged chronologically left to right and top down.
All images were scaled to the same height. Keep in mind that that colors freqtigrfaded over time; early
digital scanners used to digitize these photos could have also changed colors, contrast, and lose details.
Sources:

http://look -at-me.tumblr.com/ (submitted vintage personal photos).

https://www.flickr.com _(only photos with Creative License are used).
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Figure 2.

One of many visualizatios created for our phototrails.net project that compared 2.3 million
Instagram images from 13 global cities shared in 2012 his visualization compares50,000 images
shared in center ofBangkok(left) and 50,000 images shared in the center @fokyo (right). Images
were shared in Spring 202. In the visualization they are organized by average brightness (distance
to center) and average hue (angle)'he high resolution versiors are available here:
https://www.flickr. com/photos/culturevis/8628507293/sizes/c/
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Figure 3.

Screenshos from selfiexploratory , an interactive web application fromour projects selfiecity.net
(2014) and selfiecity.net/london (2015). The application allows web visitors to explore patterns in
a dataset of 840 Instagram selfie imagedrom six cities. The application is available at:
http://selfiecity.net/selfiexploratory/
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3a: Female selfiefrom Sao Paolo; strong head tilto the right. We have used face analysis software
ReKognitionthat measured over 20 different characteristics ofaces in he photos, including face
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size and orientation. The software also estimated age, gender, asid emotional states on 6100
scale.
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3b: Selfies from Moscow.; age < 17. To identify age of people in selfies, we used the average
estimate of three Amazon Mechanical Turk workers. We also obtained age estimate from face
analysis software ReKognition.

Figure 4.
Samples of Instagram images shared in Bangkok, Berlin, Moscow, New York, Sao Paolo and Tokyo
during December 511, 2013.

To understandwhat people share on Instagram in different geographic areas, we download and

then visualize all images shared in a particular area over a period of time. @ montages above

show small random samples of Instagram images shared in Bangkok, Berlin, Moscblew York,

Sao Paolo, and Tokyo during DecemberHlL, 2013. The samples come from the larger data set we

created for Selfiecity project (seéttp:/selfiecity.net ) - all 650,000 images with geolocations

shared during that week in 5 km x 5km areas of each cityNote that because only some users make

location visible for some of their photos, this may affect the kinds of photos we were able to

download using location as parameter. According to the results of the alyais of 5,659,795 images
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(Manikonda, Hu and KambhampatiAnalyzing User Activities, Demographics, Social Network

Structure and UserGenerated Content on Instagrag2014). Since we only downloaed images with

location information, there may bedifferent patterns in the other %80 of imagesOEAO x A AAT 80 C
in our dataset.
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